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Partnership with Motorola gives students 'real-
world experience' 
 
Armada science academy teens may in turn lend ideas to wireless 
products 
 
PUBLISHED: March 28, 2006 
 
By Frank DeFrank 
Macomb Daily Staff Writer 
 
Motorola and Armada's Macomb Academy of Arts and Sciences announced a 
partnership Monday that will bring the wireless company's expertise into the classroom. 

In exchange, the students will share 
their thoughts on the future of wireless products, and the results of their research could 
one day contribute to the development of Motorola products.  

Dubbed the "Partnership for Building Bridges and Futures," the program "will provide 
students with real-world experience in applied science," said Arnold Kummerow, 
superintendent of the northern Macomb County district.  

"Students could participate in conceptual studies, market research, testing, writing 
software code -- whatever the school and company feel is the best fit," Kummerow 
said.  

"The curriculum will be designed to excite and inspire students around potential future 
careers in business, technology and engineering."  

Armada's Macomb Academy of Arts and Sciences operates as sort of a school within a 
school in which students spend half their day studying science, math and related 
programs. Enrollment is limited to 200 students, 100 from Armada and 100 from 
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outside the district.  

The Motorola program will be incorporated in the present curriculum for 11th- and 12th-
graders.  

Although academy students are interested in science when they walk in the door, 
Motorola's interest in them could pique their interest even more, said Rob Blume, who 
teaches a course in research methods among other assignments at the academy.  

"That Motorola is interested in what these kids have to say, I'm hoping that's a 
grabber," Blume said.  

Motorola began to form partnerships with schools about a decade ago, but the idea 
expanded the past three years, said Fred Ettinger, manager of university relations for 
the company.  

Armada is the first school to partner with the company in the Midwest outside the 
Chicago area, where Motorola is based.  

For Motorola, the outreach serves two purposes, Ettinger said: the promotion of 
education, and access to the next generation of innovators and customers.  

Ettinger said teenagers spent $26 billion on wireless products last year and half of the 
teens in the country own cell phones.  

"Their feedback is invaluable to us," he said. "We're going straight to the source."  

In some instances, Ettinger said, ideas generated by students have been used in the 
development of Motorola products.  

"I'm not saying it happens all the time, but it happens," he said.  

The company also has offered paid internships to selected high school students.  

Elsie Ritzenhein, academy director, said Motorola and the academy share one 
important goal: to teach kids to develop innovative thought processes.  

"Motorola encourages students to do a lot of outside-the-box thinking," she said.
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